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ST MVLS STUDENT VOICE

! Launch Events

WORKSHOPS

37 out of 38 would want to attend
future workshops

With the preferred time either over

lunch or afternoon @

IS YOUR VOICE
HEARD

93% who attended felt on the whole, their voice
was heard in MVLS

COMMUNICATION

Email came out on top as preferred methods,
closely followed by Teams and Moodle

Social Media Top 3 Themes
1st Instagram 1.) Assessment & Feedback
2nd Linkedin 2.) Careers & Employability

3rd Facebook 3.) Mental Health & Wellbeing
4th Tik Tok

We asked what you would like to hear

Instagram came out on top as the preferred about, these are the top 3 chosen by you

social media platform
Keep an eye out for these being

advertised (Jan/Feb/March)

What does Student Voice mean to
you?

‘Being able to give feedback Our inbox is open! Feel free to reach
without fear of judgement and out! We aren’t here to judge, we are
being anonymous’ here to help!
‘How students can impact mvls-studentvoice@glasgow.ac.uk
their education through
feedback’

‘Place to be heard’

‘Representation’

‘Improving future years' experience’ Anon feedback can be given

here if preferred: SV Form



https://forms.office.com/e/2gznw5aUJv

